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Introd uction

If you're just starting out with blogging and struggling to produce
something you're truly proud of, don't get discou raged. You don’t
need to enroll in a bunch of writing classes or join a content
marketing team to become a good blogger (although it certainly
doesn't hurt). You can hone your writing skills online -- and this blog
post can be one of your bookma rkable resources
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1) Trim the fat

The more unnece ssary words your trim from your writing, the easier it
is to unders tand. Concise writing is lean. And readers can zip
through it with little effort. To sharpen your writing, follow the four
pointers below:
Avoid linking verb phrases like “Sam was writing about his van.”
“Sam wrote about his van.” sounds more forceful. Linking verbs have
a passive effect, which is why they can’t pack much of a punch.
Change prepos itional phrases like “The decision of the board was
final.” to “The board’s decision was final.” Prepos itional phrases
make sentences longer and harder to follow.
When a noun ends in -tion, change the noun to a verb. For
example, “They will collab orate to create a new style guide.” sounds
cleaner than “They will collab orate in the creation of a new style
guide.”
Reduce verb phrases like “The results are suggestive to the fact
that on-page SEO still works.” to simple verb phrases like “The
results suggest that on-page SEO still works.” The latter sounds
much smoother.

 

2) One sentence - One idea.

A clear sentence that’s easy to understand covers one main idea.
But sometimes writers focus too much on sounding smart rather than
conveying inform ation in a simple way. This can lead to complex
sentences that confuse readers.
You must remember your readers don’t care about your writing
prowess. They want to quickly understand the solutions to their own
problems, and simple sentences can fulfill that need.

Use the Hemingway App to gauge whether your sentences are bold
and clear.

3) Sentences don’t live in isolation

If you want to craft a compelling sentence, you need to account for
its surrou nding sentences first. Using the same word in consec utive
sentences or covering similar ideas in two different sentences is
redundant. To create a more stimul ating experience for your
readers, vary your language and cut repeat inform ation.

Use Power Thesaurus to replace overused words with dynamic
synonyms.

4) Vary sentence length and structure

I saw a graphic called “How to Write” on Twitter about a year ago,
and it took my writing skills to the next level. Take a look.
How to Write.jpg
Humans crave variety. And just like how short, medium, and long
sentences complement each other, simple and compound sentences
complement each other too.
Your writing becomes repetitive and boring when your sentences
have the same structure or length. Diverse sentences make your
writing pleasant to read.
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5) Scrap the cliches

Would it be cliche to begin this paragraph with a cliche? I thought so.
That’s why I didn’t do it. Cliches sap your content’s origin ality.
People use these phrases so much that they lose their true meaning.
Some studies even claim that figures of speech like “hungry as a
horse” or buzzwords like “leverage” can’t activate the prefrontal
cortex, which is respon sible for experi encing emotions. They’re too
stale to impact you.
A good way to test cliches is by asking yourself if you’ve heard the
term before. If so, aim to express your idea in a new, fresh way. You
can also nix cliches by filtering your content through a cliche finder
tool.

6) Appeal to the senses.

Good fiction writers can make their readers experience the stories
they write. By using concrete details that appeal to their reader’s
senses, they can paint vivid pictures with only words.
Skeptical? Well, in a 2012 study at Emory Univer sity, resear chers
monitored partic ipants’ brain activity when they read metaphors
involving texture. Metaphors like “He had leathery hands,” lit up their
sensory cortex, which is respon sible for perceiving texture through
touch. When they read a similar phrase like “he had strong hands,”
their sensory cortex didn’t activate.
“Leathery” is a concrete detail that appeals to touch. And it places
readers into the exact scene the writer described. Metaphors and
similes also help people visualize things by comparing a concrete
picture with an abstract idea.
Business writing definitely differs from creative writing, but you can
still harness the power of sensory language in your blog posts. If your
readers can see, hear, touch, smell, or taste your ideas, then they’ll
be hooked on your content.

 

7) Let things go

When you write an elegant paragraph or sentence, your inner author
latches onto it. But even if it doesn’t fit within the scope of your
content, you still might try to force it in there. You can get too
attached to let it go.
Paragraphs or sentences that don’t deepen your readers’ unders ‐
tanding of the topic, provide new inform ation, or spark interest in the
next section are just fluff. And all fluff does is muddle your writing.
Instead of building around fluff, strip it away and start something new
from scratch. Abandoning beautiful writing is always hard, but if it
doesn’t provide value to your readers, let it go.

8) Take a break.

Have you ever reread your final draft so much that you can’t
determine whether it’s Neil Patel good or high school essay bad?
You can even convince yourself that a lousy draft looks great if
you’ve worked on it for long enough.
Before you submit your final draft, it’s crucial to walk away from it.
Forgetting about your work will help you develop fresh editing eyes
that can discover overlooked errors and new creative opport uni ties.
Eddie Shleyner, copywriter and content marketer at Workforce
Software, follows "The Rule of 12" when he edits his blog posts. After
writing his final draft, he walks away for 12 hours. Then he makes his
final round of edits, where he always finds a mistake or a better way
to polish his copy.
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